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Housekeeping: trouble shooting

• Check your system requirements

• Audio options:

1. Use your computer’s mic and speakers (“Computer audio”). Check that your computer’s audio is 
unmuted.

2. Use a telephone to dial in (“Phone call”)

⁻ Phone number: 1800 945 157| 1800 317 562

⁻ No need to enter an Audio PIN as audience is muted

⁻ Please enter the meeting ID: 842 5590 8184 and press # to confirm, # to join the meeting.

3. If you are still experiencing audio difficulties, try downloading the Zoom App on your smart phone, and 
enter the Webinar ID: 842 5590 8184 

Help and further information: 

https://support.zoom.us/hc/en-us/articles/115004954946-
Joining-and-participating-in-a-webinar-attendee-

https://support.zoom.us/hc/en-us/articles/115004954946-Joining-and-participating-in-a-webinar-attendee-
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Housekeeping: how to submit questions

• To submit your written questions, use the
Q&A tab at the bottom of your screen

• Note that your questions will not be seen
by other attendees

Your Participation



AGENDA
10:00 ASX Introduction, Ian Irvine, MC

10:05 Market Update, Gemma Dale

Director, SMSF and Investor Behaviour, nabtrade

10:20 Life360 Inc., Chris Hulls

Co-Founder & Chief Executive Officer  

10:40 Future Generation Global Investment Company 

Limited, Caroline Gurney Chief Executive Officer

11:00 MyState Limited, Melos Sulicich

Managing Director & Chief Executive Officer

11:20 PushPay Holdings Limited, Molly Matthews

Chief Executive Officer
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Disclaimer: The nabtrade service (nabtrade) is provided by WealthHub Securities Limited ABN 83 089 718 
249 AFSL No. 230704 ("WealthHub Securities, us, we, our"). WealthHub Securities is a Market Participant of 
the Australian Securities Exchange Limited (ASX) and Chi-X Australia Pty Ltd (Chi-X), as defined in the ASIC 
Market Integrity Rules, and a wholly owned subsidiary of National Australia Bank Limited ABN 12 004 044 937 
AFSL 230686 (NAB). NAB doesn't guarantee the obligations or performance of its subsidiaries or the products 
or services its subsidiaries offer. The nabtrade cash products are issued by NAB, and are to be used in 
conjunction with the nabtrade service. 

Any advice contained in this presentation has been prepared without taking into account your objectives, 
financial situation or needs. Before acting on any advice in this presentation, WealthHub Securities 
recommends that you consider whether the advice is appropriate for your circumstances. WealthHub 
Securities recommends that you obtain and consider the relevant Product Disclosure Statement or other 
disclosure document available at nabtrade.com.au before making any decision about a product including 
whether to acquire or to continue to hold it. 

This presentation is intended only for attendees and contains information which may be confidential. Where 
you download or print copies of any information contained in this presentation, you acknowledge that it is for 
your personal and private use, and that it may not be reproduced, republished, broadcast or otherwise 
distributed without WealthHub Securities prior written consent. WealthHub Securities doesn't guarantee the 
integrity of this communication, or that it is free from errors, viruses or interference. 



AGENDA

ASX Year to Date

Sector breakdown
- Winners and losers

Key themes to watch



ASX200 PERFORMANCE YEAR TO DATE

Cumulative Performance

YTD 9.93%

1 Yr 9.15%

5 Yr 30.22%

10 Yr 72.29%

Yield 5.14%

Source: nabtrade, Refinitiv. Price performance only; dividends excluded.



ASX200 VIX – VOLATILITY INDEX

Source: nabtrade, Refinitiv. Price performance only; dividends excluded.



FINANCIALS (XFJ) 

Source: nabtrade, Refinitiv. Price performance only; dividends excluded.

Cumulative Performance

YTD 17.18%

1 Yr 15.06%

5 Yr -0.96%

10 Yr 58.79%

Div yield 5.77%



MATERIALS (XMJ) 

Source: nabtrade, Refinitiv. Price performance only; dividends excluded.

Cumulative Performance

YTD -0.54%

1 Yr 1.53%

5 Yr 59.55%

10 Yr 41.29%

Div yield 10.19%



HEALTHCARE (XHJ)

Source: nabtrade, Refinitiv. Price performance only; dividends excluded.

Cumulative Performance

YTD 6.22%

1 Yr 3.98%

5 Yr 135%

10 Yr 468%

Div yield 1.36%



ENERGY (XEJ)

Source: nabtrade, Refinitiv. Price performance only; dividends excluded.

Cumulative Performance

YTD -3.38%

1 Yr -6.3%

5 Yr -12.92%

10 Yr -41.97%

Div yield 3.13%



The ten most held stocks

nab
(NAB)

Commonwealth 
Bank
(CBA)

CSL
(CSL)

BHP
(BHP)

Westpac
(WBC)

ANZ
(ANZ)

Wesfarmers
(WES)

Telstra
(TLS)

Macquarie Group
(MQG)

Vanguard ASX200
(VAS)

Source: nabtrade client data (5th November)



KEY THEMES FOR 2022
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Future Generation 
Global Investment 
Company Limited
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Caroline Gurney
Chief Executive Officer













Investment portfolio performance

















http://www.futuregeninvest.com.au/
mailto:info@futuregeninvest.com.au
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PushPay Holdings Limited
(ASX: PPH)

Molly Matthews
Chief Executive Officer 
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Pushpay
ASX CEO Connect
7 December 2021 (AET)
Molly Matthews, CEO

October 2019

investors@pushpay.com
www.pushpay.com
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Important notice
This presentation is given on behalf of Pushpay Holdings Limited (Pushpay). 

NZSX:PPH | ASX:PPH | New Zealand Company Number: 3481675 | ARBN: 613 314 104

Information in this presentation: 

● is for general information purposes only and is not an offer or invitation for subscription, purchase, or recommendation of securities 
in Pushpay;

● should be read in conjunction with, and is subject to, Pushpayʼs Interim and Annual Report, market releases, and information 
published on Pushpayʼs website www.pushpay.com;

● includes forward-looking statements about Pushpay and the environment in which Pushpay operates, which are subject to 
uncertainties and contingencies outside of Pushpayʼs control—Pushpayʼs actual results or performance may differ materially from 
these statements;

● includes statements relating to past performance, which should not be regarded as a reliable indicator of future performance; and
● may contain information from third parties believed to be reliable; however, no representations or warranties are made as to the 

accuracy or completeness of such information.

All information in this presentation is current at the date of this presentation, unless stated otherwise. All currency amounts are in United 
States Dollars (USD) unless stated otherwise. Please refer to the Appendix for definitions of key metrics used in this presentation.

http://www.pushpay.com
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About Pushpay
Pushpay provides a donor management system, 
including donor tools, finance tools and a custom 
community app, a church management system 
(ChMS), and video streaming solutions to the 
faith sector, non-profit organisations and 
education providers in the US, Canada, Australia 
and New Zealand. 

Our leading solutions simplify engagement, 
payments and administration, enabling our 
Customers to increase participation and build 
stronger relationships with their communities.
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Market opportunity

Churches that offer online giving had just 15% 
of revenue given through Mobile and Online*

* Dunham + Company (2018). Percentage of Churches Offering Online Giving Has Risen Dramatically Since 2015
** Giving USA (2021). Giving USA 2020 Annual Report

Pushpayʼs estimated market share

Currently processing a 
fraction of the US$131 
billion total giving to 
religious organisations in 
the US in 2020** 
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Pushpayʼs solution is differentiated from 
competitors by:

● Authentically speaking the language of 
the market

● The completeness of our solution 
(engagement, giving, ChMS and streaming)

● Being well resourced to execute

● Our product and development scale

● Social proof with over half of the top 100 
largest churches in the US as at 30 
September 2021

Note: The diagram above represents Pushpayʼs assessment of the market. Size of circle = estimated market share based on Pushpayʼs market knowledge.
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Rock RMS
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Tithe.ly

Ministry 
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Online GivingSecureGive
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Strategy

8
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Live streaming

Multisite streaming

Hardware – encoders and decoders

• High growth SaaS company specialising in high-quality 
transmission for web and multisite streaming offering 
end-to-end solutions to customers

• Strong foothold in the US faith sector with over 70% of 
the Outreach 100 churches using Resi products*

• Expanding customers outside the faith sector, including 
in the corporate, education, sports and live event 
streaming markets

• Material synergy opportunities through product 
bundling and integration with Pushpayʼs sales and 
marketing engine

Key products

* Outreach Magazineʼs 100 largest churches in America in 2021

Resi Media acquisition
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Catholic initiative
● 23%* of the US population considers itself to 

be Catholic

● In 2016 27% of US faith giving generated from 

Catholic services, totaling US$30 billion**

● Estimated 17,000 parishes*** in the US, which skew 

more heavily to medium and large churches

● Catholic churches know they need to embrace 

technology 

17k Parishes

estimated US$330 million 
annual revenue opportunity

50/50 
between software and 

processing* Central Intelligence Agency (2018). The World Factbook
** IBISWorld
*** Center for Applied Research in the Apostolate (CARA), Georgetown University | Frequently Requested Church Statistics
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Performance
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Performance 
highlights

Note: The above metrics compare the Group performance over the six months ended 30 September 2021 
to the six months ended 30 September 2020.
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US$3.5 billion
Total Processing 
Volume



14

Questions
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Appendix
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At a glance

Note: The above metrics compare the Group performance as at 30 September 2021 to 30 September 2020. Annual Revenue Retention Rate represents each year since 2016.

Targeting Underlying EBITDAFI of between US$60.0 million and US$65.0 million for the year ending 31 March 2022
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Customers

14,095
total Customers

as at 30 September 2021

* Map includes locations in North America of Customers which have been added to the Pushpay platform as at 30 September 2021.

*
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Customers by number of Products

18
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Products 
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Enhancing our ChurchStaq offering
Giving and donor management Church management

Church App Streaming services

➔ Engage new donors
➔ Increase recurring giving
➔ Remove barriers to 

generosity
➔ Web, mobile, text, 

cash/check 

➔ Increase participation
➔ Access church media
➔ Targeted communication
➔ Groups and calendar
➔ Pre-check

➔ Comprehensive church 
management system

➔ Groups, Events, Check-in, Service 
Planning and Processes

➔ Giving dashboards and analytics

➔ Digitalisation of church communities
➔ Enhanced engagement
➔ Data touchpoints

X20
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Key metric definitions
Annual Revenue Retention Rate – is revenue retained from Customers and is measured by the amount of revenue at the end of the period, over the amount of revenue from the end of the previous period for Customers who joined 
Pushpay prior to the end of the previous period. 

Average Revenue Per Customer (ARPC) – is the combination of monthly Subscription Fees and Volume Fees divided by total Customers. Subscription Fees are based on the Products that Customers purchase, which can vary based on the 
size of the Customer and Volume Fees are based on payment transaction volume. For Customers who use Pushpayʼs payment solution, Volume Fees are recognised on a gross basis and associated costs payable to issuing banks, 
processing partners and the card brands, such as Visa and MasterCard, are classified as expenses. The in-month average Volume Fee per Customer is used for the Volume Fee component of ARPC. 

Cash and Cash Equivalents – is cash on hand; deposits held at call with financial institutions; and other short-term, highly liquid investments readily convertible to a known amount of cash and which are subject to an insignificant risk of 
changes in value.

Customer – is an entity that utilises one or more Pushpay products. Pushpay reports Customers that have entered into an agreement and completed the paperwork necessary to set up their service. Pushpay views Customers with 0-199 
average weekly attendees as small, 200-1,099 average weekly attendees as medium and 1,100 or more average weekly attendees as large. 

Customer Acquisition Cost (CAC) – is sales, marketing and implementation costs divided by the number of new products sold over a six month period.

Earnings before Interest, Tax, Depreciation, Amortisation, Foreign Currency (gains)/losses and Impairments (EBITDAFI) – is a non-GAAP financial measure calculated by adjusting interest, depreciation and amortisation, income taxes, 
net foreign currency gains/losses and impairments to net profit.

Lifetime Value (LTV) – is the gross margin expected from a Customer over the lifetime of that Customer. This is calculated by taking the ARPC multiplied by 12, multiplied by the gross profit percentage, multiplied by the average Customer 
lifetime (the average Customer lifetime is one divided by churn, being one minus the Annual Revenue Retention Rate). A 97.5% Annual Revenue Retention Rate is used for the purposes of the calculation. Total LTV is calculated as LTV 
multiplied by total Customers. 

Months to Recover CAC – CAC months or months of ARPC to recover CAC is the number of months of gross revenue required to recover the cost of each new product sale.

Net Profit after Tax (NPAT) –  is calculated in accordance with NZ IFRS accounting standards. 

Operating Revenue – is receipts received from Customers calculated in accordance with NZ IFRS accounting standards.
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Products – is the total number of Pushpay products utilised by Customers. An individual Customer may hold one or more Products. Pushpay currently offers three products, including a donor management system, church management 
system and streaming. A Customer purchasing ChurchStaq™ currently has two Products, being a donor management system and a church management system and will soon have the option to include streaming in this bundle through 
the integration of Resi Media.

Subscription Fees – is recurring fees based on the Products that Customers purchase, which can vary based on the size of the Customer (in the case of the faith sector, size is based on average weekly attendance). 

Total Processing Volume – is payment transaction volume through the Pushpay payment platform, that Pushpay derives revenue from within a period. This excludes payment transaction volume that is not processed through the 
Pushpay payment platform. 

Total Revenue – is receipts received from Customers and other income calculated in accordance with NZ IFRS accounting standards. 

Underlying Earnings before Interest, Tax, Depreciation, Amortisation, Foreign currency (gains)/losses and Impairments (Underlying EBITDAFI) – is a non-GAAP financial measure calculated as EBITDAFI excluding one off changes as 
well as costs and IFRS accounting relating to acquisitions. This includes cash and non-cash expenses such as legal fees relating to the acquisition, expensing of the restricted shares provided to the vendors as part consideration of any 
transaction, fair valuing of unearned revenue acquired on acquisition. The Group believes that this measure provides a more appropriate representation of the Group's performance.

Volume Fees – is variable fee income generated from payment transaction volume (in the case of the faith sector, this is usually a percentage of total donations). 

Key metric definitions (continued)
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Register your interest to hear more about the 

next CEO Connect event in the new year: 
https://www2.asx.com.au/ceo-connect

Extended session- results special
Tuesday 1st March 2022

ASX CEO Connect 
In partnership with

Here from the below companies, more 
to be announced soon



Thank you.




	0. nabtrade market update.pdf
	Market update
	Disclaimer
	agenda
	ASX200 Performance year to date
	ASX200 VIX – volatility index
	Financials (XFJ) 
	Materials (XMJ) 
	Healthcare (Xhj)
	energy (Xej)
	Slide Number 10
	Key themes for 2022
	Questions?




